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Estimated Influencer Marketing Growth (YOY)
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OIZ =2 A 0 € (Influencer Marketing)

OFHIE & 2F (Brown and Hayes 2008, Scott 2015).
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Heol ol20 =29, LA P 2l(Internal Attributions)

ol =& S S (Heider,1958; Kelly,1967).
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T E = HO|Ct (Cornelis and Peter, 2017).
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E A2 & Higgins, 1997).
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ZHEH O vs Tehofl it =E
Mojg=4.14, t=18.924, p<.001, M&4=4.80, t=24.384, p<.001 (test value=4)
Mojt=4.14 vs M&4=4.80, t=-2.326, p=.731
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D] 210 Hayes(2013) It HIHSt Process model no.4E 0|26t 24

Dependant variable: X| ZFEl %174 /d
t p

R se LLCI ULCl
Influencer Type 171 4.832 <.0001 488 1.161
Dependant variable: 02| =
R se t p LLCI ULCI
Infl T - 214 2.143 .033 .037 882
nfluencer Type @
Perceived Authenticit - 083 5.296 001 275 601
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